
SPONSORSHIP OPPORTUNITIES



Be front and center at KBIS by sponsoring a track 
at the highly popular NEXTStage. 

As the largest stage at KBIS, NEXTStage is a 
vibrant hub for industry professionals, featuring 
over 15 dynamic sessions across 3 days. With 
4,200 sq. ft. of space, a packed audience, and 
standing room-only, it’s the ultimate platform to 
showcase your brand.

NEXTStage draws a diverse audience of KBIS 
and IBS attendees, including interior designers, 
remodelers, builders, design influencers, and 
media—all eager to discover the next big thing 
in design. Equipped with a high-impact LED 
screen and positioned for interactive audience 
engagement, it’s the perfect stage to captivate 
and connect with decision-makers.

Don’t miss this chance to own the spotlight and 
make a lasting impression. 

TRACK SPONSORSHIPS

Learn more at kbis.com/nextstage

“Sponsoring the  
NEXTStage 
Technology Track 
at KBIS was an 
incredible experience 
for JennAir. It 
provided a dynamic 
platform to showcase 
our commitment 
to innovation and 
connect with industry 
leaders.” 

– JennAir

https://kbis.com/nextstage


TRACK TOPICS INCLUDE:

+� Whole Home

+� Business & Buzz

+� Wellness & Sustainability

+� Technology 

Own the spotlight by sponsoring a NEXTStage 
track, which includes 4 engaging sessions over  
3 days, featuring a mix of panels and presentations. 
Showcase your brand to a packed audience of 
industry leaders, gain on-site exposure, and enjoy 
exclusive media coverage.

As a track sponsor, you have the exclusive 
opportunity to elevate your sessions by featuring 
a celebrity or designer partner. This creates 
a memorable experience that captivates the 
audience and amplifies your brand.

SPONSOR A TRACK

Learn more at kbis.com/nextstage

https://kbis.com/nextstage


WHOLE HOME BUSINESS & BUZZ

+ ��From Spec to Spotlight: Working With Brands That Elevate You

Everyone’s talking about partnerships, but behind the gloss, what does it really 

take to build an authentic, profitable relationship with a brand? This session 

unpacks how to collaborate with companies in ways that grow both your 

reputation and your bottom line. 

+ ��Whole Home, Whole Business:  
Designing High-Functioning Spaces Clients Crave 

Today’s clients are asking for more storage, more personalization, and 

more performance across every inch of their home. This session explores 

how designers are extending their expertise beyond the kitchen into high-

functioning, lifestyle-driven spaces like laundry lounges, mudrooms, wellness 

areas, butler’s pantries, home bars, pet wash stations, and more.  

+ �The Business of Resilience: Designing Homes That Endure 

As fires, floods, and hurricanes dominate headlines, homeowners and 

developers are increasingly demanding homes that can withstand the 

unexpected. This session explores how extreme weather events are shaping 

client expectations, insurance requirements, and long-term property value. 

+ ��Room-to-Room Rhythm: Creating  
a Visual Journey Through the Home 

Great design isn’t just about individual rooms, 

it’s about the way they connect. This session 

examines how furniture scale, color stories, 

and textures create a sense of flow throughout 

a home.  

TRACK SESSIONS INCLUDE...

Learn more at kbis.com/nextstage

Whole track sponsorship available!One session left!

* Sessions subject to change

https://kbis.com/nextstage


TRACK SESSIONS INCLUDE...

Learn more at kbis.com/nextstage

WELLNESS & SUSTAINABILITY TECHNOLOGY

+ ��Urban Calm: Harnessing Micro-Nature in the City 

This session explores how to infuse urban homes with the same 

sense of balance and wellness we find in nature, proving that 

emotional design belongs as much in a condo kitchen as it does 

in a forest retreat. 

+ ��Slow Design: Wellness, Sustainability,  
and the Beauty of Enough  

By prioritizing intention, sustainability, and cultural depth, 

kitchens and baths last longer, feel better, and tread lighter. In 

this session, designers and innovators explore how slowing 

down can move design forward, crafting spaces that endure 

with meaning, beauty, and conscience.    

+ ��Immersive Water Rituals:  
From Wet Rooms to Cold Plunges

Bathrooms and backyards aren’t just functional anymore, they’re 

becoming sanctuaries. This session dives into how designers 

can turn baths and outdoor spaces into wellness experiences 

that feel bold, beautiful, and seriously restorative.

+ ��Disappearing Act: The Rise of Invisible Tech  

The smartest kitchens and baths today don’t look tech-driven, 

they feel intuitive. This session explores the rise of invisible tech, 

innovations that are built in, not bolted on.  

+ ��Designing for Digital Natives:  
Kitchens & Baths for the Next Wave  

Millennials are now the largest home-buying group and Gen 

Z isn’t far behind. The takeaway? If you want to win the next 

wave of homeowners, you’ll need to design for a lifestyle that’s 

always on.    

+ ��AI: The New Designer in the Room? 

This year, AI has gone from rendering tool to design collaborator, 

raising a provocative question: who’s really in charge of the 

vision? This session asks: Is AI the ultimate design assistant or 

a threat to creativity? Join experts as they unpack the promises, 

pitfalls, and future of AI-driven design. 

Whole track sponsorship available! Whole track sponsorship available!

* Sessions subject to change

https://kbis.com/nextstage


TRACK SPONSOR SESSION SPONSOR

SPONSOR BENEFITS

https://kbis.comLearn more at kbis.com/nextstage

Participation of subject matter expert in one panel discussion

5-minute sponsor introduction by executive

Option to include celebrity or designer partner

30–60 second video ad on NEXTStage LED screen (plays before each session)

               Interview in KBIS Live Studio with Homeworthy

Brand inclusion on dedicated NEXTStage webpage on KBIS.com

Inclusion in dedicated NEXTStage eblast to attendees

Inclusion in press release and media preview

Dedicated social media post per track sponsor (exclusive)

One (1) post-show list rental to KBIS registered attendees (exclusive)

               Exclusive media amplification & video coverage with Homeworthy  
               (Reach 1.5M+ social followers!)

Brand inclusion in NEXTStage editorial spread in show directory

Inclusion in KBB’s pre-show “Road to KBIS” article

Half-page ad in the show directory (exclusive to Track Sponsors)
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https://kbis.com/kickstarter/
https://kbis.com/nextstage


WHAT YOU GET 

1. Feature in Homeworthy’s Behind-the-Scenes Broadcast
Be part of professionally produced behind-the-scenes coverage of KBIS, 

filmed on-site by Homeworthy — capturing your sessions, speakers, and brand 

moments — and shared across Homeworthy’s platforms to millions of engaged 

design enthusiasts.

2. Pre-Show Promotion Across Homeworthy Channels
Homeworthy will promote NEXTStage and track sponsors in the lead-up to  

KBIS 2026, amplifying your participation to a global design audience. 

3. Exclusive Segment at the KBIS Live Studio 

Join Alison Kenworthy, 3x Emmy Award-winning producer and CEO of 

Homeworthy, for an on-camera conversation at the brand-new KBIS Live 

Studio. Discuss your design vision or product innovations — all broadcast to 

Homeworthy’s digital network and streamed to millions of viewers worldwide.

WHY IT MATTERS  

+ �Guaranteed premium media coverage, exclusively  

to NEXTStage track sponsors

+ �Global reach to millions beyond KBIS through 

Homeworthy’s design audience 

+ �Lasting impact & editorial content live on 

Homeworthy’s channel all year long

Learn more at kbis.com/nextstage

TRACK SPONSORS ONLY: 
AMPLIFY YOUR BRAND WITH HOMEWORTHY

Your NEXTStage Track sponsorship now comes with powerful new visibility through our partnership with 
Homeworthy — the leading home design media platform reaching 1.5M+ followers and 1B+ annual impressions. 

https://kbis.com/nextstage


As a NEXTStage track sponsor, your impact doesn’t 
stop at the stage. With our exclusive social sharing 
graphics, you’ll gain access to a powerful marketing 
tool designed to promote your track sessions far 
and wide.

These shareable images are tailored to your 
sessions, making it easy for attendees, speakers, 
and your team to spread the word across social 
media. These eye-catching visuals drive buzz 
and extend your brand’s visibility to a broader 
audience—even before the event begins.

AMPLIFY YOUR REACH 
WITH SOCIAL SHARING 

Learn more at kbis.com/nextstage

https://kbis.com/nextstage


SALES TEAM CONTACTS

Would you like to set up a call with our stage programming team to discuss what this opportunity will look 
like for your brand? Reach out to your representative to set up the meeting and get the conversation started. 

Amy Hornby
Associate Show Director
Companies F-O, Germany, and the UK
770-291-5434
amy.hornby@emeraldx.com

Diana Gallagher
Senior Account Executive
Companies P-Z, Asia and Turkey
770-291-5436
diana.gallagher@emeraldx.com

Maria Hill
National Sales Director
Companies #, A-E, Brazil, India, Italy, 
Mexico, Poland, Portugal and Spain
770-291-5419
maria.hill@emeraldx.com

Indira Franca
I�nternational Business Development Director
949-324-7745
indira.franca@emeraldx.com

https://kbis.comLearn more at kbis.com/nextstage

https://kbis.com/kickstarter/
https://kbis.com/nextstage

